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Abstract:

This study aimed to elucidate the intricate nexus between digital
marketing and the societal security of economic institutions. It examined
the concept and significance of digital marketing, alongside the
multifaceted dimensions of societal security. The research identified and
analyzed five key societal security challenges arising from digital
marketing adoption: the proliferation of misinformation, hate speech and
discrimination, privacy concerns, the influence on cultural and social
values, and social responsibility and ethical challenges.

The interconnectedness of these challenges and their combined impact on
institutional reputation and ,ublic trust were addressed. The study offered
theoretical recommendations to foster a deeper understanding of
this relationship, emphasizing the necessity for a comprehensive
theoretical framework and novel models to assist institutions in
effectively managing these threats and enhancing their societal security
within the evolving digital landscape. Future research avenues for further

exploration were also proposed.

Keywords :Digital Marketing, Societal Security, Economic
Institutions, , Social Responsibility, Ethics.
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