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Abstract 

In the context of the principle of free trade and the existence of competition 

among businesses, everyone can resort to influencing the public to attract 

customers. However, if a competitor exceeds the boundaries of trade freedom and 

resorts to fraud and the use of methods that harm direct competitors or the entire 

commercial sector, we are faced with an unethical situation known as unfair 

competition. This phenomenon encompasses all actions and behaviors that violate 

the law, commercial customs, or fairness, across all industrial sectors, trade, 

agriculture, services, or any field involving competition. 

The causes of this phenomenon can be attributed to a competitor's failure to 

establish itself in the market, a lack of fair commercial culture, and rapid and 

dynamic developments that make it difficult to define what constitutes unfair 

behavior. Additionally, there are significant deficiencies in legislation, especially 

in Arab countries in general and national legislation in particular. As mentioned 

earlier, unfair competition poses a significant threat to the freedom of trade and its 

smooth operation. To ensure commercial stability, there must be a set of 

regulations that protect fair competition and guarantee a good flow and outstanding 

performance for traders. 

Key words: unfair competition, fair competition, principle of free trade. 


