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Abstract

This study aims to analyze the impact of changing a brand’s image and name on consumer loyalty,
by first addressing the theoretical concepts related to branding, and then reviewing previous Arab
and foreign studies on the topic. The applied part of the research focused on the case of the mobile
operator Ooredoo in Algeria, where a descriptive-analytical method was adopted, supported by a
questionnaire distributed to a sample of consumers. The findings revealed that changing a brand’s
image or name has a direct effect on consumer loyalty. Such a change can strengthen consumers’
attachment to the brand if carried out in a well-planned manner that meets their expectations and
needs; however, it may also weaken this loyalty if there is a lack of effective communication and
clear strategy. The study concludes with a set of recommendations for companies in the field of
brand management to ensure the preservation of customer loyalty.

Keywords: Brand, Brand image, Name change, Consumer loyalty, Marketing, Visual identity,
Marketing communication, Ooredoo.
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Reliability Statistics

Cronbach's

Alpha N of Items

,890 15

Reliability Statistics

Cronbach's
Alpha N of Items
,886 6
Tests of Normality
Kolmogorov-Smirnov@ Shapiro-Wilk
Statistic df Sig. Statistic df Sig.
x ,121 50 ,066 ,943 50 ,017
y ,135 50 ,023 ,967 50 ,167
a. Lilliefors Significance Correction
udadl
Cumulative
Frequency Percent Valid Percent Percent
Valid S 34 68,0 68,0 68,0
<816 32,0 32,0 100,0
Total 50 100,0 100,0
andl
Cumulative
Frequency Percent Valid Percent Percent
Valid .25 5 il 34 68,0 68,0 68,0



4u35 01255« 13 26,0 26,0 94,0
436 o« sXI 3 6,0 6,0 100,0
Total 50 100,0 100,0
el (g gial)
Cumulative
Frequency Percent Valid Percent Percent
Valid Ji56s0 3 6,0 6,0 6,0
ol 15 30,0 30,0 36,0
sl 27 54,0 54,0 90,0
ol )5Sy 2 4,0 4,0 94,0
S 3 6,0 6,0 100,0
Total 50 100,0 100,0

DESCRIPTIVES VARIABLES=Q1 Q2 Q3 Q4 Q5 Q6 Q7

/STATISTICS=MEAN STDDEV MIN MAX.

Descriptive Statistics

Minimum Maximum Mean Std. Deviation
Q1 50 1,00 5,00 3,5000 1,01519
Q2 50 1,00 5,00 3,5000 1,11117
Q3 50 1,00 5,00 3,7000 ,99488
Q4 50 1,00 5,00 3,4200 1,05153
Q5 50 2,00 5,00 4,0800 ,75160
Q6 50 1,00 5,00 3,4800 1,14713
Q7 50 1,00 5,00 3,5600 ,99304

Valid N (listwise)

50




DESCRIPTIVES VARIABLES=Q8 Q9 Q10 Q11 Q12 Q13 Q14 Q15

/STATISTICS=MEAN STDDEV MIN MAX.

Descriptive Statistics

N Minimum Maximum Mean Std. Deviation
Q8 50 2,00 5,00 4,0400 ,92494
Q9 50 1,00 5,00 3,8600 ,94782
Q10 50 2,00 5,00 3,7400 ,92162
Q11 50 1,00 5,00 3,8400 1,05676
Q12 50 1,00 5,00 3,8400 1,03726
Q13 50 1,00 5,00 3,6800 1,01900
Q14 50 1,00 5,00 3,5000 1,12938
Q15 50 1,00 5,00 3,8000 1,12486

Valid N (listwise) 50

DESCRIPTIVES VARIABLES=Q16 Q18 Q19 Q20 Q21 Q22 Q23

/STATISTICS=MEAN STDDEV MIN MAX.

Descriptive Statistics

N Minimum Maximum Mean Std. Deviation
Q16 50 1,00 5,00 3,6600 1,13587
Q18 50 1,00 5,00 3,6600 1,18855
Q19 50 1,00 5,00 3,8000 1,03016
Q20 50 1,00 5,00 3,5000 1,05463
Q21 50 1,00 5,00 3,4000 1,10657
Q22 50 1,00 5,00 3,5600 1,14571

Q23 0



Valid N (listwise) 0

.Descriptive Statistics

N Minimum Maximum Mean Std. Deviation
x 50 1,73 5,00 3,7027 ,64018
x1 50 1,43 5,00 3,6057 ,69661
x2 50 1,50 5,00 3,7875 ,68524
y 50 1,17 5,00 3,5967 ,88774

Valid N (listwise) 50

Variables Entered/Removed?

Variables Variables
Model Entered Removed Method

1 X0 . Enter

a. Dependent Variable: y

b. All requested variables entered.

Model Summary

Adjusted R Std. Error of the
Model R R Square Square Estimate

1 ,6262 ,392 ,379 ,69934

a. Predictors: (Constant), x

REGRESSION



ANOVA?

Model Sum of Squares df Mean Square F Sig.
1 Regression 15,141 1 15,141 30,958 ,000°
Residual 23,475 48 ,489
Total 38,616 49

a. Dependent Variable: y

b. Predictors: (Constant), x

Coefficients?
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) ,382 ,586 ,651 ,518
X ,868 ,156 ,626 5,564 ,000
a. Dependent Variable: y
Group Statistics
il N Mean Std. Deviation = Std. Error Mean
X S 34 3,6784 ,65802 ,11285
<5l 16 3,7542 ,61811 ,15453

Independent Samples Test

Levene's Test for Equality of t-test for Equality of

Variances Means

F Sig. t df



X Equal variances assumed ,321 574 -,387 48

Equal variances not -,396 31,229

assumed

Independent Samples Test
t-test for Equality of Means

95% Confidence

Interval of the

Difference
Std. Error
Sig. (2-tailed)  Mean Difference Difference Lower
X Equal variances assumed ,701 -,07574 ,(19579 -,46940
Equal variances not ,695 -,07574 ,(19135 -,46587

assumed

Independent Samples Test

t-test for Equality of Means

95% Confidence Interval of the

Difference

Upper

X Equal variances assumed ,31793

Equal variances not assumed ,31440

2==lIONEWAY x BY

/MISSING ANALYSIS.

ANOVA
X
Sum of Squares df Mean Square F Sig.
Between Groups 1,643 2 ,822 2,094 ,134
Within Groups 18,439 47 ,392

Total 20,082 49




=il (s sLudlONEWAY x BY

/MISSING ANALYSIS.

ANOVA
X
Sum of Squares df Mean Square F Sig.
Between Groups 1,519 4 ,380 ,920 ,460
Within Groups 18,563 45 413
Total 20,082 49
NPAR TESTS
(12)ossl /M-W=y BY
/MISSING ANALYSIS.
Mann-Whitney Test
Ranks
SEN N Mean Rank Sum of Ranks
y Sy 34 23,75 807,50
<816 29,22 467,50
Total 50
Test Statistics?
y

Mann-Whitney U 212,500

Wilcoxon W 807,500



Z -1,242

Asymp. Sig. (2-tailed) ,214

waalla. Grouping Variable:

Ranks
el N Mean Rank
y 4. 25 e B 34 27,41
4,35 N25 5« 13 19,46
436 0 S 3 30,00
Total 50

Test Statistics®®

y

Kruskal-Wallis H 3,122
df 2

Asymp. Sig. ,210

a. Kruskal Wallis Test

=lib. Grouping Variable:

NPAR TESTS
(13) el /K-W=y BY

/MISSING ANALYSIS.

Kruskal-Wallis Test

NPAR TESTS



Ranks
el (5 il N Mean Rank
y Jils ssls 3 20,17
osled 15 26,33
Sl 27 25,28
o ysiSa 2 28,00
S8 3 27,00
Total 50

Test Statistics??

Kruskal-Wallis H ,551
df 4

Asymp. Sig. ,968

a. Kruskal Wallis Test

b. Grouping Variable:
il (5 ghuall

(1 6) a2l (5 5iuall /K-W=y BY

/MISSING ANALYSIS.

Kruskal-Wallis Test

NPAR TESTS
(15) =il (5 siuall /K-W=y BY

/MISSING ANALYSIS.



Ranks
el (5 sl N Mean Rank
y Jy s 3 19,00
wibd 15 24,93
. o7 23,87
ol 5 2 26,25
Total 47

Test Statistics®?

Kruskal-Wallis H ,528
df 3

Asymp. Sig. ,913

a. Kruskal Wallis Test

b. Grouping Variable:
adail) (5 ginsal

-Wallis Test
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