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Abstract:

This study aims to highlight the role of data mining in the direction of smart
marketing, where its importance is reflected in highlighting the effective role that data
mining techniques provide in creating new and useful relationships in the data and
giving future predictions useful in marketing. To address the problem of research was
carried out a study of the case of a database of customers who bought the products of
some brands of mobile phones on the site Amazon for electronic shopping, the results
of the study concluded that the data mining helps in the discovery of knowledge and
predictions help in the creation of new marketing campaigns and avoid some problems
before they occur sometimes, and this knowledge helps in the establishment of
intelligent marketing system.

Keywords: Smart Marketing, data mining, Knowledge Discovery, Future Predictions.
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3- 4. **=*Qiu,M., Davis,S. and lkem,F. #*#** (2004). Evaluation Of

Clustering Techniques In Data Mining Tools. Issues

in information systems, 7 (1): 254-260. Available at
http://iacis.org/iis[2004/QiuDavislkem.pdf
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Ed Crowley : a occupé des postes dans les domaines du marketing et de la gestion générale pour des entreprises ***
en démarrage et Fortune 100, notamment IntelliQuest, Texas Instruments, DataProducts, QMS et VTEL. Ed a développé
et géré des systémes d’information sur le marché de classe mondiale pour les fabricants et les fournisseurs
d’informations sur le marché du marché de la technologie. Actuellement, Ed est responsable du marketing mondial des
imprimantes pour la division Solutions et services produits de Lexmark International. A ce poste, il est responsable de la
direction de I'équipe qui pilote les stratégies et la mise en ceuvre des imprimantes laser couleur et monochrome de
Lexmark a I'échelle mondiale
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4- 42 *** Collier,K., Carey,B., Sautter,D., Marjaniemi,C  *** (1999)
Methodology for Evaluating and Selecting Data Mining Software.
Proceedings of the 32nd Hawaii International Conference on System
Sciences. Available at:
http://www.computer.org/csdl/proceedings/hicss/1999/0
001/06/00016009.pdf
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https://www.aljazeera.net/citiesandregions/city/2014/12/28/%D9%88%D8%A7%D8%B4%D9%86%D8%B7%D9%86-%D8%AF%D9%8A-%D8%B3%D9%8A
https://www.aljazeera.net/citiesandregions/city/2014/12/28/%D9%88%D8%A7%D8%B4%D9%86%D8%B7%D9%86-%D8%AF%D9%8A-%D8%B3%D9%8A
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https://www.aljazeera.net/icons/businessmen/2016/7/5/%D8%AC%D9%8A%D9%81-%D8%A8%D9%8A%D8%B2%D9%88%D8%B3-%D9%85%D8%A4%D8%B3%D8%B3-%D8%A3%D9%85%D8%A7%D8%B2%D9%88%D9%86-%D9%88%D9%85%D8%A7%D9%84%D9%83-%D9%88%D8%A7%D8%B4%D9%86%D8%B7%D9%86-%D8%A8%D9%88%D8%B3%D8%AA
https://demotywatory.pl/4825782/Jesien-1999-roku-Za-19-lat-widoczny-na-zdjeciu-Jeff---Bezos
https://demotywatory.pl/4825782/Jesien-1999-roku-Za-19-lat-widoczny-na-zdjeciu-Jeff---Bezos
https://demotywatory.pl/4825782/Jesien-1999-roku-Za-19-lat-widoczny-na-zdjeciu-Jeff---Bezos
https://www.amazon.com/
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2005 | 8,490 359 3,696 39.90

2006 | 10,711 | 190 4,363 35.91

2007 | 14,835 | 476 6,485 67.22 17,000

2008 | 19,166 | 645 8,314 69.88 20,700

2009 24,509 | 902 13,813 87.28 24,300

2010 | 34,204 1,152 18,797 139.14 | 33,700
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2013 | 74452 274 40,159 298.03 117,300
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industrial and scientific, jewelry, pet supplies, shoes, software, sporting goods, tools, toys, video games and watches) can be shipped to the
following countries

Argentina Finland Luxembourg Russia

Australia France Malaysia Singapore
Austria Germany Malta Slovakia
Bahrain Greece Mexico Slovenia
Belgium Hong Keng Manaco South Africa
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Canada Indonesia Norway Sweden
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China Israel Panama Taiwan
Colombia Italy Peru Thailand

Costa Rica Japan Philippines Turkey

Cyprus Jordan Portugal United Arab Emirates
Czech Republic Kuwait Poland United Kingdom
Denmark Latvia Qatar Uruguay

Egypt Liechtenstein Saudi Arabia Venezuela
Estonia Lithuznia Romania

Items that qualify for international shipping will feature a note on the product detail page under Shipping that says, "This item Is also available for
shipping to select countries outside the 1.58"
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